
SOCIAL MEDIA COORDINATOR 
 

The Social media Coordinator facilitates communication with club members, supporters, sponsors 
and the general public. 
Social media is such a powerful way to grow and engage the club’s audience.  Effective use of 
social media will also support and drive the achievement of many of the club’s goals and 
objectives. 
 

Responsible To 
The Social Media Coordinator is directly responsible to the President and the members of the 
club. 
 

Responsibilities and duties 
The Social media Coordinator should: 

 Create a communication strategy and ensure this is provided to the committee for sign off 

 Create a social media policy (code of conduct) and ensure this is provided to the committee 
for sign off 

 Determine which social media platforms and strategies best suit your communication strategy 
and the club goals and objectives 

 Review the list of people who have access to each of the club’s social media sites and update 
as required (particularly deleting team pages of previous years) 

 Build a sense of belonging between the club and its (social media) supporters and followers 

 Support the achievements of club goals and objectives (e.g. sell 100 tickets to the mid-season 
ball) 

 Relay important “operational” information to relevant people within the club (e.g. Under 12 
training is cancelled tonight) 

 Actively update the clubs different socials media platforms weekly during the season and 
ensure all teams are being represent on line 

 Promote sponsors and any special offers they have 

 Collaborate with all divisions of the club to ensure their message and stories are being 
continually promoted and communicated 

 Maintains the media platforms that are used by the club, whether personally or by engaging 
outside support so the club is using them effectively. 

 

Knowledge and Skills Required 
Ideally the Social media Coordinator is someone who: 

 Is a frequent user and has knowledge of managing social media sites 

 Has the ability to plan what the club needs to communicate and when 

 Has the ability to engage people through social media without getting drawn into negative or 
personal discussions 

 Understands the club’s social media strategy and has a willingness to follow it 

 Is respectful and an effective communicator 

 Understands how to create memes, photos and video for use on social media 

 Has a through knowledge of what is happening within the club 

 Is fully aware of the Club’s Code of Conduct that relates to the use of Social Media. 
 

Time Commitment Required 
The estimated time commitment required as the Social Media Coordinator is approx. 7 hours per 
week. 
The Social Media Coordinator is appointed for a 12 month period. 
 


